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Our Live streamed events are produced using the latest and
best blockchain streaming technology tom maintain strong
analytics to track who showed up, which speeches/digital
booths/entertainment the attendees liked most, who
bought products in our digital mall, what the best-sellers
were, how much traffic the sponsor’s website and social
pages got, etc. our full service in house media production &
marketing team produce, direct, host, moderate, and track
our multi channel live stream virtual and IRL broadcasts.
We Broadcast live to multi streaming channels: FB-Twitter-
YouTube, Twitch, LinkedIn, Instagram!
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Edited Audio broadcasts of our livestreams will be available on Building the blockchain Podcast
which is broadcast on Anchor and Spotify networks!
https://anchor.fm/building-the-blockchain
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Virtual live streaming events started as a
niche but has rapidly been adopted by the
likes of Facebook, YouTube, Instagram,
Twitter and Snapchat as video continues to
dominate social media. It should come as no |
surprise to anyone in marketing that video
streaming accounted for 75% of all internet
traffic in 2017 and is expected to jump to
8200 by 2020.
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According to Facebook, 78% of their users
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NEW 202 LIVESTREAMING FACT

In fact, you can expect to see more virtual events in the near future, especially due to their effectiveness and
convenience, Here is a list of important numbers which show what to expect in 2022.

= 92% companies continued hosting virtual events even after physical events resumed

= 46% companies will host more virtual events in 2022 than in 2021

= 59% companies plan to increase their investment in virtual event technology

= 38% organizations expanded their K event marketing budgets as compared to 28% in 2020
= 43% companies measure event success by their ROI

= 68% companies measure event success by attendance & attendee engagement

= 63% of respondents already signed up for two or more virtual events in 2022

= 53% attendees experienced ‘virtual fatigue’

= 60% plan to attend more events in 2022 for professional purposes

= 48% companies list pushing attendance as their biggest challenge

LinkedIn virtual event attendance went up by a record 231%*
*https://www.searchenginejournal.com/linkedin-virtual-event-attendance-up-231/



All of these numbers are proof that virtual events will retain their popularity.
https://www.vfairs.com/virtual-event-stats/

Virtual events are a largely untapped opportunity
for selling ad placement. As marketers feel a growing

demand from management to demonstrate an " ,
EOI, sponsc?rshlp of p.hysufal events e — ‘g'g ﬂ

ave come into question given how '-*-Elill g w='ﬂﬁ“ '
hard it can be to measure success. o El-”ﬂgﬂ' =
The world of virtual events solves Eg”ﬁﬂnﬁiﬁﬁ? 5 .
that problem. This opens up the door Ny Eﬂl‘i ﬁw' zlis
to raise even more money from ‘j. P [E‘"ﬂ?:# “‘

sponsorships and ad placements in the |

virtual world while providing concrete e e

vidence on the ROI to your sponsors.
https://www.accelevents.com/blog/how-to-sell-sponsorships-for-virtual-events



BDRAND IRANSPARENCY AND AUTHENTICITY

As more and more consumers are demanding
transparency and authenticity from advertisers
and brands, live video grows in popularity due to
its spontaneous and un-editable nature.

Live streams are perceived as more authentic and
personable than a pre-planned social media post
and audiences are responding well. A study by
Livestream found live video to be more appealing
to brand audiences, with 80% stating they would
rather watch live video from a brand than read a
blog, and 82% saying they prefer live video from a
brand to social posts.
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The format of live video opens an instantaneous, two-way connection between the viewer and the brand. Viewers are
able to interact and connect with the brand by providing instant feedback and sometimes even participating in the direc-
tion of the video content or conversation. This strengthens the bond between brand and audience subsequently humaniz-
ing the brand in a way no other medium currently can.
Better ROI -Live video ads have similar features to video ads coupled with building an authentic connection with their tar-
geted audiences. More than 50% of marketing professionals said they have seen the best ROI from live video than any
other social media platform. When audiences feel more intimately towards a brand, they have the tendency to convert at
a higher rate and live video compels them to do just that.



Contact us today to sponsor our next Pitch Contest- Fireside Chat-Cocktail
Networking-NFT Workshop Virtual & IRL events in a city near you!

Our landing page funnels display your company, and our optional Brand Influencer/Model sponsored Banner Ads, viral
virtual activation campaigns continuously highlight your company before during and after the event!

Our landing page funnel options include Giveaways and Limited time discount Coupons we keep page visitors your and
attendees engaged. Get attendees involved in event activities through live polling, event gamification, Tweeting, photo
sharing, group chatting, and mobile surveys!

Ask us about our unique viral virtual activation ideas like SWAG Bags and more!



VWHY JOIN US

Sponsors get:

Ad placement on livestream events
Logo placement on website, newsletter
Access to all virtual & IRL events

Pitch Contest, NFT Workshop and
fireside chat speaking opportunities
Ad placement on livestream event

Logo placement on website, newsletter, social media
Fireside chat speaking opportunities

$3433 3333

Creative virtual activation campaigns
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SPONSOR OPTIONS

6 city landing pages for targeted ads

75 min livestream ad space buys

Background/mid roll ad placement

Bottom screen companion ads

Stay tuned for the Miami pitch contest of the year community influencers post ads on their
platforms promoting the livestream they earn to add livestream link to their platform with
sponsored product placment ads (2 events/region)
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Or all 6 livestream

itch4capital contestsg
1ft workshops

$ 10K SILVER
Sponsor 2 livestream
pitch4capital contests &
nft workshops in any region
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